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n February 4th, Proterra Inc. announced

its plans to build a manufacturing facility at

Clemson University’s International Center for

Automotive Research. The company — whose

slogan is “cost-effective solutions for clean transportation”

— designs and builds alternative energy mass transit vehi-

cles (more efficient buses that emit fewer pollutants). Its

new facility will bring more than 1,300 jobs to Greenville,

along with a focus on clean transportation technology.

According to CEO Jeft Granato,
the journey from Proterra’s Golden,
Colorado, home offices to Greenville,
South Carolina, began more than a year
ago, when Proterra founder Dale Hill
demonstrated the company’s hydrogen
fuel cell for a former member of the
Greenville Area Development Corpora-
tion, Hank Taylor. Taylor fell in love
with the technology and told company
executives, “You're going to be moving
your company here.” A year later, when
Proterra began looking for places to
build its manufacturing facility, states
started pursuing them. Within only a
few weeks, Granato said, executives
realized that South Carolina was one of
the top three states. “The basis for the
decision (to locate in Greenville) was a
few fold,” Granato said. Because of the
company’s focus on technology, it was
important for Proterra to be in an area
with strong support for manufactur-
ers. Another reason Greenville was so
attractive was the CU-ICAR campus,
a “perfect partner” for a company that
emphasizes technology as a competitive
advantage. Proterra needed a partner
with the facilities and resources available
to improve its lead and maintain the gap
between it and its competitors. ICAR
fit the bill. “It’s a pretty amazing thing
as we begin building our business,” he
said. The expertise of its engineers, the
quality of its students, its strong manu-
facturing consultant group all made

ICAR an ideal partner. In addition,
“(There’s) nothing like being right
there to foster the relationship,” Granato
said. Bob Geolas, Executive Director of
the CU-ICAR campus, said, “This is a
company that’s on the cutting edge of
battery technology and clean emissions
technology It validates the model.”” And
announcements like Proterra’s create a
synergy that will be a magnet for other
companies. Greenville may soon begin
to realize even more benefits from that
synergy.

“There’s a very big ripple effect that
occurs as we begin to grow,” Granato
said. Already some of Proterra’s suppliers
have begun talking about facilities in
South Carolina. When one company
is in growth mode, Granato said, it’s
important to have that closeness.

Granato’s been growing his career
with Proterra since 2006. After growing
up in Chicago, lllinois, Granato received
his degree in finance from DePaul
University and later received his master’s
degree in marketing from Northwestern
University. While Granato was working
for companies such as Boston Chicken,
McKinsey & Co. and Ernst & Young,
Proterra — then known as Mobile
Energy Solutions — was getting its start
as a research and development company.
“As I was going through that path,”
Granato said, “I wound up meeting Dale
(Hill, one of Proterra’s founders.” At

that time, Hill was looking to develop
a strategy for moving his company to a
more commercially oriented path.

As Granato worked with Hill to
develop that strategy, he also recognized
the opportunity the company presented.
“[Hill’s] vision for the company and the
product, I thought, was very exciting,”
Granato said. He joined the company as
its President in 2006. In 2008, Mobile
Energy Solutions became Proterra,
which means “for the earth,” and
Granato soon took the helm as CEO.

Granato’s initial excitement hasn’t
waned, and it’s an excitement that’s
shared by the entire company. “We
have an awesome team,’ Granato said.
After spending a career involved in
start-ups and spin-offs, he recognizes
the special things that are happening in
his company. Even customers who have
visited the company’s Golden, Colorado,
headquarters have commented on that
energy and excitement. One customer
actually said, “You guys have no idea
what you're in the middle of.”

But Granato does know, though, and
he says he’s looking forward to bringing
that energy and excitement to South
Carolina.

When not helping Proterra launch
its newest facility, Granato — a single
dad — enjoys spending time with his
9-year-old son. The two enjoy biking,
painting and coloring. GBM
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